TOBY CARROLL

London

07587 124 769 tobyocarroll@yahoo.co.uk linkedin.com/in/tobycarroll

Portfolio: tobycarrollcopy.com

PROFILE

Persuasive copy lead with 17 years’ experience spanning marketing, behaviour change and
sustainability. Helped international brands like Nestlé and Nescafé Dolce Gusto communicate their
sustainability efforts, combining conceptual thinking with scientific rigour. Co-led an international
e-commerce copy team during periods of rapid growth and brand evolution, guiding writers
through organisational change while raising the creative bar. Finds fresh ways to tell engaging
stories, whether writing about superheroes or net zero. Kind, calm and empathetic creative who
loves collaborating and helping other writers grow.

KEY SKILLS

Multi-channel writer (digital, print, video, email, social)
Messaging strategy

Brand positioning

Concepting and ideation

Editing and proofing

Leading copy teams

Tone of voice: exploration and consistency

Collaboration: creative and cross-functional

EXPERIENCE
Senior Creative Copywriter, Anthesis, London June 2024 — May 2025
® Partnered with international household brands to craft impactful sustainability
communications rooted in behavioural science and creative strategy
® \Wrote engaging video scripts for B2B and B2C audiences on wide-ranging topics, combining
emotional storytelling with technical detail
® Helped brands to explore, understand and define their brand positioning and messaging
strategy, developing messaging guidelines, brand narratives and distinctive taglines
® Shaped clear and credible on-pack sustainability messaging for brands like KitKat and
Nescafé Dolce Gusto, balancing storytelling with anti-greenwashing best practices
e Edited and refined e-learning materials on complex topics like carbon emissions,

transforming scientific information into easy-to-digest content
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® Proofed long-form sustainability reports for brands like John Lewis and Swarovski,
improving accuracy, clarity and stylistic consistency
Senior Copywriter, MindGym, London Nov 2022 — May 2024
® Responsible for developing creative concepts and internal engagement campaigns that

inspired change and shifted behaviour, including bp’s which went out to 60,000 people and
supported the organisation’s drive to achieving net zero

Transformed academic writing and corporate jargon into simple messages that delivered
maximum impact for the target audience, such as the Department for Work and Pensions’
new learning programme name and tagline that resonated with 55% of all DWP leaders
Created and edited video scripts on habits, helping organisations launch and stick to new
culture-changing behaviours around giving feedback, building discussion or spotting risk
Crafted podcasts for PwC and the Department for Work and Pensions on topics like
leadership tensions, using stories to make the content memorable

Adapted to different tone-of-voice guidelines, ensuring language followed accessibility
standards, and acted as the brand guardian to maintain consistency

Mentored MindGym’s writers, providing creative support and editing workshops, leading
to more powerful messaging and greater tone of voice consistency

Copy Manager, Vista (formerly VistaPrint), Barcelona and London Jan 2012 — July 2022
Previous roles: Lead Copywriter, Senior Copywriter, Copywriter, Junior Copywriter

Co-led a global copy team that grew from 5 to 25 writers in 2 years, navigating the shift to
remote-first work while cultivating a supportive atmosphere where writers felt
comfortable giving and receiving feedback

Mentored and managed 8 European writers, using 1:1s to discuss employee wellbeing and
professional development, helping 3 team members gain promotions

Evolved the Vista voice from a transactional to editorial approach, resulting in elevated
marketing campaigns

Increased brand consistency between global and local campaigns through regular reviews
of European copy and transcreation check-ins with Vista’s non-English writers

Co-created tone of voice guidelines for high-profile global campaigns and product
launches, receiving feedback from senior stakeholders that, “[Toby] mastered both
continuing to elevate existing ideas with nuanced improvements, as well as approaching
new territories with radically fresh ideas”

Delivered data-driven copy for B2B and B2C audiences, writing for all channels and
specialising in Digital paid ads and Print pieces

Copywriter, Logistics UK, Kent April 2010 — Nov 2011
e Revamped copy for the company's new site, introducing SEO and UX best practices

Managed social content and launched the Logistics UK Twitter and LinkedIn accounts
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Lead Copywriter, QVC, London Nov 2006 — April 2010

® Led ateam of 7 writers, final editing all copy to ensure style and voice consistency
® |Interviewed celebrities for the QVC blog, bringing the on-air feel into the digital space

EDUCATION

BA in English Literature, First Class Honours, University of Exeter 2002 - 2005

Studies in English & American Literature, GPA: 5, Louisiana State University 2003 - 2004

INTERESTS

Hiking

Breakfast

Reflexology
Willoughby Book Club
Yoga (or at least trying)
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